Internet Report 2025

Digital Israel.
Updating at the speed of Al

has changed from end to end




Methodology
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The survey included A national and The study was conducted in
4,750 respondents representative sample collaboration with

of the Israeli population =~ KANTAR Israel research institute
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Sample Sample
Teenagers Small businesses
aged 13-18 8
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Digital life

Al is taking our digital lives \
to the edge




Social media

4

Changes in social
media since the
rise of Al

39%

feel that social media has become
more

interesting

since the rise of Al

: 57/%

less
confidence

in social media content




Digital addictions

29y

of teenagers
admit that they
are already

addicted to Al w
164 49,

of adults admit feel that Al use
that they are > A
already intensifies
addicted to Al addiction to

social networks




encourage their
38% children to

259

use Al

have enrolled or are
considering enrolling

O their children in an
Al course

*4 70«

% increased Al
screen time
compared with

‘ last year



screen time

Screen time |
_ Al time also replaces

replaces
50% browsing time

Al time

1 . 5 replaces
h ours 3 3% streaming/vide

time

daily average

3 50 replaces
%  social media time

"How much @AI usage increased compared with last year?" (out of users whose Al time increased) 8



search for special offers and discounts?"

=
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42

will reject a
% planned purchase
following an Al

use Al for their recommendation
purchasing decisions
(purchase recommendations)

18%

will choose a new
product based on
an Al recommendation



Digital kids

Changes in social
networks since the

rise of Al First used Al tools

average age

[ Received their
first Smartphone
of children aged 7-12 average age
use ChatGPT on A 6.2

WhatsApp



Data VOl u m es Average Data volume of Bezeq customers

(daily average, GB)

A8

1 7 . 2 GB 2023

12.5 GBI,
11.1 2
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85y \

57%

children aged 7-12

98

teenagers




@ WhatsApp ‘

90

implementation after

a decade )
@ Online |
shopping

90«

implementation after

two decades‘/
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| | Types of Al tools used (among users)

45,
of teenagers
|

g2 18%
0, (o)
st A 13% 12/
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mobile

25%

mobile
2024



@ Everyday language

53%

JL Politeness

22y
Q Professional language

64«

use the masculine form

13%

@ Command
1 16%

Formal language use the feminine form

"Do you address Al in the male form or the feminine form? 8



5 80 QO not expose persor)al
/0 information when using Al

42%

are wary of sharing personal ideas
and important information out of
concern it could be misused
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U : do not rely on information
443' ? 1 7"_" 0 ]1- ; f —{ 44% received from Al
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ask Al to check itself
check Al against another information source

ask to see information sources

“How do you deal with the inaccuracy and lack of reliability of Al?”






12%

strengthens
my
knowledge
of the world

reinforces my
self-
confidence

68% | 65%

more o

curious

and learning _M

new things & e.
a s
.

Amplifies us




66% 52% EREFIEN VLS

lazi less Less less
azier creative patient independent
thinking

Brings us down




32y

fear erosior] of
human skills

causes people to
change their way of
thinking and
planning and to
make decisions
differently




Replacing human experience with °
artificial intelligence



do not charge by the hour

14
254

of teens

38y

received
medical advice
lige ] W-\

19

use Al for

. consult with Al
legal advice

mstead. of : 025
consulting with
2022 a doctor
2024
2024 -
(6% The medical advisor
aged 60+
s/

“In which areas have you received advice from Al?” 8



do not charge by the hour

E 3

o) 29, A
2 O A) t)f?d/ults ‘?}
received | A\ -
professional '

career advice

- v
received -
emotional 4 : 3 oy

support through

Al
The professional adviso (-5 9 % The emotional advisor

of teenagers

i) 3
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feelmg\s_ %\L ...

45% of teenagers

trust 3 8% of teenagers

Al more than 2 1

their friends feel that Al % of teenagers
understands
them better than i ek :
the people in their lives dEVElOp feellngs

for Al



/8%

inthe e glitch or technical
probl to Al before turning
to a professional

58%

consult less with

a human factor
family | friends | advisors
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were negatively affected
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&rned out to be incorrect

)

).

CQO

(

(:

¢
DODD
PODDOO®

DODOO.

DODO®
:D:D:D: L 1
DODDDO

):

[
[
[
[
[ ]
A

)
)
)



—

i

ation, AAd culture
rection |

Parenting,
are chingi |




240 say it makes us 45? get it.jeas for .sl'!ared
% better parents 0 family activities

of teens : //
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School takes a back seat

-

-\
. ‘f"* 280 of teenagers used an Al teacher
% instead of a private teacher

gy T 69% of students say that it helps them

in their studies

34‘7 of teenagers would consider
0 using an Al teacher in the future

“Do you use Al as a virtual private teacher?”
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‘. causes
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Al in the service of

small businesses

46+

of small businesses
use Al tools

18«

of small businesses

pay for Al tools




small businesses

Users of Al tools already understand the advantages
58%

364 37%

Saves expenses and costs Improved customer service Innovation, Increases
(software and human (availability, hours of development of new revenue
resources) operation) products and services

. Do not use Al in business today 8



: 1Even when it seems that we
\h’ave reached the edge,
the edge keeps moving



Already now

Al is takmg‘us to the edge

RN
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& more concerned

more excited &
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“When you think about the growing use of Al in diffe



And the feelings about the future
are also at the edges -

istic /9%

fear that rapid Al development are concerned that governments o
could endanger humanity in the hostile entities might misuse Al

long term
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hat do we expect Al to do for us in the future?

. Y 66

554 49y, 475 38 31y

To interact with To save shopping To warn about To manage daily tasks To give advice on
bureaucratic entities time digital security risks automatically financial planning
and investments 8



Who should

23
of teenagers \

12%

Think that everyone
should take personal

84 %

Al requires regulation
and supervision

responsibility when
using Al




How far will humanity take Al?
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